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IF YOUR PRESENCE IS NOT FELT IN THE
MARKET, YOUR BUSINESS DOES NOT EXIST

SOCIAL MEDIA
MARKETING

www.retailperformance.in
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IMPORTANCE OF MARKETING IN RETAIL

Retail
Ma rketing Mobile
JSoclal Media

Solutions ] Interaction

The competitive nature of the retail industry makes it vital for
businesses to construct their deals & methodology around a
value-based proposition, whether it’s through online or offline
marketing. Here are reasons why retail marketing strategies is
essential:

e Reminds clients of the presence of a given retail brand;

e Leads to repeat business from customers who see value in
what a retailer has to offer.

e Increases the Lifetime value of the customer by keeping

them around longer.
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Here are 9 successful showcasing techniques for a retail
business to drive more sales.

1. Make Your Storefront Attractive

Do you ever ponder why there is a formal dress code in the
corporate segment? Why do the investors or deal operators
take after a “formal” dress code? The first thing most clients
take note is their physical viewpoint and communication
aptitudes; the same applies to the retailers with respect to
their store’s outlook. Imagine, if you are offering dress and
there are so numerous other retailers around you, how would
you separate your offerings? How would you draw in clients?
How would you maximize your perceivability? The answer is,
“make your storefront look attractive.” You can utilize
effortlessly obvious colours or select a moderate plan. It would
be indeed way better if your storefront itself portrays what you
are offering. Or, you can alter it significantly to make it see
special.
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2. Give adequate training to your Employees & hone their
business skills.

Some of the time it is due to innovative headway, or it may be
due to alter in advertise hones, etc. Either way;, it is critical to
prepare your representatives with the most recent skills.
Training your workers is crucial to remain competitive.

For instance, for a retailer, it is imperative that his/her
representatives know the centrality of client relationship
administration, upselling abilities, retail offering, etc. In a
perfect world, you require to prepare your representatives as
before long as you enlist them and at that point conduct
training sessions every six months so that they can adapt with
changing trends.
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3. Persuade your team by giving them motivations and
rewards.

Most of the businesses come short to get to the truth that
their teams are the means, not the end. They're the initiators
who bring trade for you and change over your plans into
reality. They're your brand ambassadors, and they will treat
your business the way you treat them. In this way, you have to
persuade them, and for that, motivations and rewards
programs are a must- do thing. You can begin with the “staff of
the month” program, or you can start the benefit- taking part
plans (veritably common in insurance companies) too, there
are healthcare establishments, paid clears out, instalment
raises, delightful blessings, etc. Most critically, don’t disregard
the truth that internal support is as imperative as financial
support & costs. For instance, Adidas has an interesting hand
fulfilling framework. Piecemeal from other benefits, they
deliver free shinning green Adidas coats to staff for each time
they exceed on the performance expectations. Employees can
customize the coat with a surname. This is a signal of
appreciation for worker’s efforts.

4. Partnerships and Collaboration

Striking Collaborations or joining together with other
appropriate brands can be a gigantic support for our retail
showcasing campaign.
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Still, you can too combine up with brands or those who don’t
share the same line of business as you. You can join together
with other retail stores in your community by inquiring them
to offer your tickets to their clientele, and you do the same for
them. In any case, you can set up a pop- up shop for a day close
to your neighbouring retail store, if they are not in the same
trade. Another veritably viable way to ask your retail business
is to facilitate with charity affiliations. Share in charity
occasions; this will build up your business you’ll automatically
become a brand of choice.

5. Lock in your visitors through SMS and Expedite
Marketing.

Any showcasing campaign is lacking without SMS and expedite
showcasing since it's one of the most cost-effective and
successful shapes of promoting your brand. You may not
accept it, but the normal open rate of emails ranges between
28- 33 percent, whereas for SMS, it's 97 percent.

Certainly, even with the emergence of alternative channels for
presenting products, expedite marketing remains one of the
most sophisticated and conventional forms of advertising. You
can utilize SMS and swift promoting in diverse ways,
comparative as; Wishing your visitors on anniversaries or
birthdays and shoot them distinctive discount offers through
SMS. Empowering SMS devotion programs for qualifying
visitors. SMS cautions around modern offers or item
dispatches.
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Look for client criticism to secure up the handle, you can utilize
distinctive SMS and celerity showcasing apparatus to
computerize your showcasing campaigns.

6. Publicize your business on Google.

You have lost a huge opportunity to acquire clients if your
trade name is not indicated on Google. Google is the greatest
worldwide search engines that caters to 90% of questions on
all search engine platforms. Additionally, customers presently
favour to look everything on Google. For instance, if somebody
needs to feast in conventional restaurant, they will look on
Google on what’s going out there. That is why, as a retailer, you
require to make beyond any doubt that you have sufficient
online nearness so that buyers can effectively discover you.
You can moreover energize the guests to take off an audit on
your business profile.
7. Use Social Media

Retailing is a customer-oriented activity and leveraging your
social media capabilities are greatly imperative to reach out to
your clients. Here is an eye-opener for you. 81% of individuals
utilize social media to discover the item they need to buy.
Talking around social media, a retail business must have its
nearness on these social media platforms.

1 Facebook
2 Instagram
3 Pinterest

4 Chatbots
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These platforms grant businesses a brilliant opportunity to
exhibit their items. For instance, you can set up an e-
commerce shop on Facebook and Instagram, run focused
advertisements, and inquire clients to take off input.

In a nutshell, these stages can take your retail trade to the
following level if you invest in them properly.

The advantages of implementing chatbots in retail is not only
limited to enhanced customer satisfaction and engagement, it
also helps retailers to streamline their operational processes
such as conversational commerce, Omni channel presence,
Real time notifications, In-store assistance, Order tracking
etc...

8. Dispatch a Referral Program

Word-of-mouth promoting is likely the undisputed winner of
marketing. The words of a cheerful client are more grounded
than you can envision. Individuals believe the suggestion from
their companions or family more than the advertisements you
run. You can utilize referral showcasing to bring more clients.
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That said, you can lure your current clients to allude your brand
to their companions, family, colleagues, community
individuals, etc. The address is, how can you do that? Well, you
can offer rewards for word-of-mouth showcasing.

For example, you can offer your faithful clients a share in deals
they create. Or, you can allow them a commission for each
modern client they bring. In addition, extraordinary offers,
markdown vouchers, dependability focuses, etc., will be
exceptionally helpful.

9. Be loyal to your community

“Tea can never supplement coffee and vice-versa.” No matter
how solid your advanced showcasing campaign is, you cannot
disregard the significance of the neighbourhood perceivability
of your retail trade.

We are talking around utilizing nearby publicizing apparatuses
such as bulletins, neighbourhood daily papers, billboards,
brochures, etc. 46% of customers accept that bulletin
promoting is the best way to bring modern items to
consumers’ attention.

Marketing Efficiency Ratio (MER)

Marketing Efficiency Ratio (MER) is a metric used to measure
how efficient the retail business’s marketing efforts are at
driving sales.

MER is calculated by dividing the total sales revenue by total
marketing spend.
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A continuous measurement of MER helps to better estimate
and understand the marketing budget needed to hit a given
sales target. Video analysis or sensors can be used to assess
the efficiency of marketing campaigns.

How to conduct Customer Intelligence

The following steps describe the process of conducting
customer intelligence.

Defining goals- It is important to set clearly defined,
achievable goals before compiling customer data. The type of
data to be collected depends on the type of objective.

Identifying sources - Data can come from a variety of sources
such as sales records, social media, surveys, in-person
customer interactions, etc. Retailers must ensure that they do
a thorough sweep of possible sources before they embark on
the collection process.

Organizing data - Methods such as statistical analysis and
machine learning tools are used to organize large volumes of
data, making the spotting of trends and patterns much easier.

Build customer profiles- Having well-defined customer
profiles is important to guarantee the success of targeted
marketing campaigns. A well-structured customer profile will
have demographic information such as age and gender, buying
preferences, habits, etc.

Segmentation - Customer groups can be clubbed together
based on similarities in behaviour or characteristics.
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Usage of predictive modelling - Predictive modelling is a
mathematical tool that is used to predict the future in terms
of consumer trends, demand, and customer needs. Gathering
data about future possibilities can help retailers create viable
solutions for upcoming customer needs.

Action-oriented decisions - Customer insights are extremely
relevant in the context of strategic decision-making and help
retailers take quick, data-driven action.

Retailers can use video analytics to utilize this data to their
benefit and curate marketing campaigns that could have been
shown to be popular with specific demographic groups. It can
also be used to implement infrastructural changes to aid
specific members, and create product offerings that address
customer needs and pain points.

How to start a performance marketing campaign.

Define clear objectives

Identify KPI’s

Choose relevant channels such as SEM or affiliate networks
Create targeted messaging with compelling offers

Implement advanced targeting techniques for audience
segmentation

Set up tracking tools to measure results accurately

Continuously analyse data to optimise your strategy for better
outcomes.
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Performance marketing channels include digital marketing
strategies such as social media, native advertising, display
advertising and search engines. Pay marketing service
providers only when an ad performs, making it a cost -effective
way to drive traffic and increase traffic to your website.
Performance marketers use brand marketing to target their
specific target audience and advertising campaigns to reach
their target market. Social media platforms are a great way to
reach your target audience and track performance. Customer
acquisition is a key of performance marketing, and advertisers
pay only when a user takes a specific action, such as clicking
on an advertisement or making a purchase.

Digital Marketing & its significance with Artificial Intelligence

Whether it's a new tool for your Mar-Tech stack or a new social
media platform, digital marketing is always changing.
Consumer behaviour shifts with the introduction of new
technologies, and marketing tactics adjust accordingly.
Data analytics has been a major factor in the development of
digital marketing in recent years. With the rise in internet and
social media usage, marketers were able to obtain a wealth of
customer data, including.
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8 Benefits of Al for Retail Business

1. Process Automation

Customer service -from automated assistance to cashier
less stores

. Prevention of Loss & Theft

. Customer Behaviour analysis

. Providing a unique customer experience

. Interactive chat

. Logistics — Supply chain optimization

. Scheduling of staff
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What Are Some Instances of Al Application in the Retail
Sector?

Numerous retail sectors, including food, pharmacy, fashion,
and convenience stores, are already using Al. It helps to
enhance a business's customer satisfaction, retail operations,
and financial performance. Here are some real-world
instances of Al's application in retail. Al-enabled virtual fitting
rooms for the fashion sector

Al has a wide range of applications in the fashion sector to
assist consumers in making decisions about what to buy.
Special applications and tools can help select the right shoe
size, for example. That's how it works for Nike, which has
introduced a new Nike Fit feature to its app. It allows
customers to find the true size of their feet using augmented
reality to take accurate measurements.
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The Al component arrives as it compares the taken
measurements with data collected from other users, which are
used to determine the fit of a particular shoe model to a
particular size. As a result, the app can suggest buying the
exact size or a shoe that is smaller or larger by for example a
half of a size.

The North Face is another example, where clients may adapt a
coat model to their demands by using artificial intelligence. An
algorithm looks for the best model based on the answers users
provide about the kind of conditions they plan to wear the
jacket in.

Al in the cosmetics sector: identifying the ideal tone
Customer service and knowledgeable guidance from store
staff are essential components in the cosmetics industry.
Customers are frequently preoccupied with small things,
including selecting the appropriate cosmetic tones.
For this reason, Sephora has developed an app that takes a
picture of a customer's face and uses the information gathered
to make tailored suggestions for lipsticks, eye shadows, and
other cosmetics. Al in the quick-service restaurant sector

In this sector, expediency and ease of service delivery are
equally as important as food quality. As soon as they go into
the restaurant, customers would prefer to receive their orders.
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How can we make this happen?

A more expensive option for ordering meals is provided by
app-based or mobile ordering. Al improvements to these
buying choices promote user personalization while making
ordering even more convenient.

Businesses are deciding to implement voice assistants in order
to improve the ordering process with Al. For instance, well-
known giants like Taco Bell and Starbucks have implemented
similar solutions. These businesses let patrons place voice
orders while they're out and pick them up at the restaurant.

Al in the pharmacy: better patient care and pertinent advice
Artificial Intelligence (Al) has the potential to enhance patient
care procedures and pharmacy operations overall. Chatbots
powered by Al can aid patients with scheduling and refills. Al
can also be used to highlight mistakes, which lowers rejection
rates and increases income. Al can help automate
documentation, provide over-the-counter alternatives, and
summarize medical knowledge. In addition, it suggests
reasonably priced drug choices according to formulary
coverage.

In conclusion, what is Al's best application in retail?
The most effective application of artificial intelligence in retail
is one that takes a comprehensive approach to integrating Al
into all business operations, from customer service to raw data
and analysis. This is how it ought to be used in order to make
use of its potential even more effectively.
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Artificial Intelligence’s prospects in Retail

Al is the challenge of the future. The global value of creating Al
for the retail industry was 4.84 billion USD at the start of this
decade, in 2021. The cost of developing Al for retail enterprises
is expected to rise steadily, reaching up to 52.94 billion USD by
2029.

What role might Al play in marketing and retail in the future?

Al in marketing will help create even more targeted messages
that will lead to creating even stronger relationships with
customers, Al in the retail business will help improve
procedures even further and assist monitor their efficiency.
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